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Work with the media
What’s in it for me?

Working with the media can be one of the most cost effective ways of promoting your organisation. It can help to tell people more about the services you provide, help to attract volunteers, and can even provide a valuable resource when it comes to securing funding for your organisation. 
What sorts of things can I do?

One of the most cost effective ways of promoting your organisation is through encouraging journalists to write about you. 

There are many ways to work effectively with the media – from getting to know journalists and identifying good news stories about people you have helped, to developing news releases, telling people about things that are currently happening in your organisation. 
What is a news release?

A news release, also known as a press release is a type of writing which tells a newspaper, website, or TV and radio stations about something your organisation is currently doing. If a journalist thinks the story will interest their readers, then they will use the story. 
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What would make a good story?

There is no set formula for what makes good ‘news’ but as a general rule the information you are planning to send to a journalist should be relevant to the target publication and its readers. If you can answer the questions who? what? where? when?, and perhaps most importantly of all why?, then you may have the basis for a news story. 
Examples of typical new stories might include:

· New member of staff joining the organisation

· A special anniversary/ commemoration

· The launch of a new service. 

· Telling people about a special event

· Something you are doing that links in with  a national story eg anti-obesity, extended schools, youth binge drinking
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Where should I send the story?

Understanding your target media is an important part of transforming a press release into a successful news story. The Sun, for instance, is likely to be interested in a very different type of story to the Daily Telegraph. If you are planning on sending it to a local newspaper, make sure that it is relevant to the area which they cover. 
Some newspapers have specialist reporters working in areas covering education, environment, crime etc. Understanding your local newspaper and keeping an eye out for particular issues that they cover regularly may help you understand what is likely to interest a journalist. 

Make sure that you regularly, watch or listen to your target media to get an understanding of the types of stories it covers and how you can tailor your story to make it relevant to a journalist.
Before you start:
Get a clear idea in your mind of what you are trying to say. This can help to clarify the story. Try writing down the main points you want to tell the journalist before starting the draft. 

Remember to try and answer the following questions: 

•
who do you want to tell? 
•
what is happening?
•
where is it happening?
•
when is it happening? - The more recent the event, the more likely that it will be picked up by the local media.
•
why is it happening? release is being written: to tell people information, increase business, update target audiences? does the press release contain valuable or newsworthy information that will be useful to the target audience? 
•
Is there a photo you can suggest to go with it? – If you are thinking of targeting television, what is there to film/ see?

Structuring the news release 

Imagine that your story is like a pyramid. A journalist should be able to understand the complete story within the first paragraph, with additional information following below. 

A good story contains facts, it is timely and must be unique, newsworthy or stand out from the norm. This is known as the angle, and should be presented first. 

Other issues to consider when writing a news release:

1. Content - ensure that the release is grammatically correct and doesn't contain any spelling mistakes or other errors, and that sources are quoted correctly. 

2. Concise - keep it punchy and don't use unnecessary flowery language e.g. cutting- edge, revolutionary. 

3. Factual - present information that is true and accurate.
4. Objectivity – Don’t use over hyped quotes as they will seem biased. 

5. Timing – Bear in mind the newspaper’s own deadlines. 
Hints and tips

1. It is often useful to add a quote or comment at the end of the story. This helps the journalist to present the story as if they have actually interviewed someone. 

2. Always write the release using third person, ie. the charity has…. rather than we have…
3. Try to create a short catchy headline.

Additional information

If you wish to provide additional information to the journalist – you can add a “notes to editors” section. 

In here you can include an overview of the organisation (eg. what it does, when it was formed, how many people work there, awards won in the past, etc.). 

You can also add extra information to support the story, for example if you are referring to statistics or legislation.

Don’t forget to end the release by including a contact name and telephone number. 

